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National Coin Week Nears 
Theme Is “Art on Coins 


} This year the 41st National Coin 


Week will be observed April 18th 
through the 26th, with all activities 
under the general chairmanship of 
Jack R. Koch, who also served in 
this capacity in 1963. 


The theme this year is “Art on 
Coins.” Utilizing this banner in a 
National Coin Week display the col- 
lector can draw public attention to 
the beautiful art on his favorite 
numismatic specimens. 


Intended primarily to create new 
interest in coin collecting on the 
part of the non-collector, many 
other benefits are derived from Na- 
tional Coin Week. Its competition 
creates added interest on the part 
of an already active collector, as he 
is once again selling himself on his 
choice of hobbies. 


It is a way of telling the entire 
country, and indeed the world, why 
his hobby is the best, and in turn 


Numismatic News Readers 


Now Use Tele - 


In past issues of the Club Report 
we have had many words to say 
about many things, but few of them 
concerned Numismatic News, the 
first of The Coin Collectors’ Capital 
publications, which has made all 
that has followed in recent years 

\, possible. 

As the older collectors know, Nu- 
mismatic News was founded in 
October of 1952, as a simple trad- 
ing journal for coin collectors. 


Quotes Prices 


Through the years it has evolved 
into its present influential position 
in the hobby. 


At first the changes came about 
slowly, but in recent years the pace 
has been accelerated, and starting 
with its change to a second class 
newspaper beginning in 1963 they 
began developing almost overnight. 
During the past few months this 
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that his club is the best of all clubs. 


While individual competition and 
awards are a part of the entire pic- 
ture, most of the competition comes 
in the three club classes. Here class 
A is provided for clubs with over 
100 members, class B for clubs with 
between 51 and 100 members, and 
class C for clubs with 50 members 
or less. 


Founded in 1924 by the late 
Julius Guttag, a prominent New 
York coin dealer, as a local event, 
National Coin Week has through 
the years grown greatly in stature 
and scope. Now it is an event cele- 
brated widely in the United States, 
Canada, and other parts of the 
world. 


For many years subsequent to 
founding this event which has now 
become an institution, Julius Gut- 
tag continued to be its unofficia] 
chairman. However, for many years 
now it has been an official project 
of the American Numismatic Asso- 
ciation, under the chairmanship of 
various national chairmen. 


While it is now a little late for 
a club to plan a concerted effort 
to win an award in the National 
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Tele - Quotes 
Contd. from Page 1 


pace has been seen to quicken even 
more. 

The latest change concerns the 
installation of one of the United 
States Coin Exchange teletype re- 
ceivers in the editorial offices. This 
teletype receiver is being utilized as 
a supplement to our old Standard 
Price Guide panel in the compiling 
of the new Standard Price Guide 
Tele-Quotes section of the publica- 
tion. 


By utilizing the teletype receiver 
in compiling our new Tele-Quotes 
section, we will be able to continue 
producing the only accurate, truly 
independent guide to current prices 
compiled by any numismatic peri- 
odical. 


For the past two years, the pric- 
ing of the Standard Price Guide has 
been completely in the hands of a 
group of contributing panelists. The 
use of this panel has enabled the 
presentation of an accurate indica- 
tion of the average prices coins rea- 
lize across the nation, because the 
panelists were selected according to 
their geographical locations and 
proximity to the prime numismatic 
markets. 


Now, the information provided 
by these panelists will be supple- 
mented by the teletype. The avail- 
ability of the up-to-the-minute price 
information provided by teletype 
will enable the editors to keep the 
Tele-Quotes even more up-to-date 
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than it has been possible to do with 
the panel atone in the past. 


In_ utilizing the Numismatic 
News Tele-Quotes as a guide in 
determining the value of his coins, 
the collector should remember that 
it will not become bound by the 
opinion of any one person, or the 
teletype in arriving at prices pub- 
lished in the Tele-Quotes section. 
Rather, the prices will continue to 
reflect a concensus of opinion, as 
obtained from a sampling of sources 
across the country. 


Perhaps a footnote should be 
added here, as it should be borne 
in mind that the teletype receiver 
installed in Iola is not the commer- 
cial circuit. Rather it is merely the 
Quotation Service, or monitoring 
service offered by the United States 
Coin Iixchange, one of the major 
teletype services. 


As a monitoring service, no sales 
may be offered or consummated 
over it. Its only use will be to pro- 
vide an up-to-date reflection of the 
current markets on the various 
coins offered. 


As has been the case since Nu- 
mismatic News was founded, we 
are not now nor have we ever been 
engaged in buying or selling coins. 
Nor do we have subsidiary compa- 
nies engaged in such operations. We 
have no commercial interest in any 
teletype circuit. 


The only coins which are pur- 
chased by anyone on the Iola staff, 
are purchased for their personal col- 
lections, or for reference and illus- 
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trative purposes in the development 
of feature articles. 

Aside from the teletype aspect of 
the Tele-Quotes section, it has also 
been enlarged to include the United 
States and Canadian roll markets, 
and the Newfoundland and Mari- 
times coinages of Canada. Plans 
are also underway to incorporate 
two more grade headings in the list- 
ings, plus a few more additional 
listings, with expansion planned so 
that the Tele-Quotes section will 
eventually incorporate six full pages 
in each issue. 


Though perhaps less imposing 
than the addition of teletype, sev- 
eral other significant changes have 
taken place in the presentation of 
Numismatic News during the past 
six months. Included here would 
be the addition of a number of new 
regular features in its pages. 


Then there was the addition to 
the front page of a colored news 
banner, which was begun with the 
September 16, 1963, issue. Follow- 
ing this, other minor changes were 
incorporated in succeeding issues. 


Then, with the February 3, 1964, 
issue Numismatic News for the 
first time passed the century mark 
in the number of pages, that issue 
climbing to 104 pages. The climb 
continued, with the next three is- 
sues each comprising 120 pages. 


Many more changes are current- 
ly in the planning stages, and more 
of the ever popular special issues 
of Numismatic News are on the 
drawing boards. Keeping in step 
with the numismatic hobby is some- 
times hard to do, but regular read- 
ers of the News are aware that its 
editors do the best possible job. 


Art on Coins 
Contd. from Page 1 


Coin Week competition, it is cer- 
tainly not too late to take a part. 
If all members will join together 
and contribute a few specimens from 
their collections, it should be possi- 
ble to present at least one attractive 
educational display to the ordinary 
citizens of the community. 


Remember, exposing the average 
person to your hobby is the best 
way to recruit new members for the 
club. 


Those clubs desiring to contact 
the general chairman of National 
Coin Week may write to Mr. Koch 
at 3520 N. 7th St., Phoenix, Ariz., 
85014. 
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editorial: GET ON THE OFFENSE 


Random shots have been fired at 
the investment phase of coin col- 
lecting by the lay press. The first 
attack appeared in Times Magazine 
late last fall. Then in rapid succes- 
sion Forbes and Business Week 
fired salvos. The Chicago Tribune 
followed up the attack editorially. 


“Scandalous speculators,” blasted 
the Times. 


“You, too, can make a million,” 
sounded Forbes. 


“Speculation or solid investment,” 
queried Business Week. 


“How to get rich (maybe),” ech- 
oed the Chicago Tribune. 


The implication to the general 
public is that coin collecting is all 
bad, all investment. We know that 
it isn’t so, but does the general 
public? 

The first defense, ironically, came 
from the same Chicago Tribune. In 
theory, they were defending hobbies 
in general, the ability to make a 
worthwhile investment in stamps in 
particular. However, their defense 
is easily applied to coin collecting. 
Said the Chicago Tribune. 


“In what has been describ- 
ed as the largest private stamp 
sale in history, the collection 
of the late Philip H. Ward has 
been sold to a New Orleans 
dealer for 1.1 million dollars. 


“Rather than belabor the 
point that there can be big 
money in stamp collecting, we 
want to discuss the intangible 
returns that hobbies provide. 
Like many another boy, Ward 
began his collecting at 10, but 
unlike most men he retired 
from business at the age of 43 
to devote his full time to 
stamps. No doubt he put a 
quantity of money as well as 
time into what became for him 
more a vocation than a hobby. 
There won’t be many of us 
leaving collections worth a mil- 
lion dollars. 


“But there can be and are 
many amateurs who get invalu- 


able pleasure and relaxation 
from their hobbies. Some col- 
lect things, such as stamps, 
coins, or shells; other collect 
memories, or birds seen or con- 
certs heard. Some _ develop 
their talent in an art medium, 
such as water collors or the 
photographic slide. Any hob- 
by, if pursued with a reason- 
able amount of earnestness, is 
both instructive and entertain- 
ing. There are really few pleas- 
ures greater than that of learn- 
ing something because one 
wants to. In well organized 
America, any hobby provides 
an open door to association 
with hobbyists of similar inter- 
ests. A hobby can not only 
occupy any number of hours 
but lead to any number of new 
acquaintances—and even some 
friends. 


“The essential point, of 
course, if a hobby is to stay a 
recreation and not become an 
obsession, is that the hobbyist 
should not let his avocation 
get out of proportion. The col- 
lector who becomes a grasping 
miser, or the photographer 
whose temper is a function of 
light and weather conditions, 
has got his values upside down. 
But the man or woman whose 
hobby adds interest to his days 
and his conversation without 
consuming him has something 
better than anything mere 
money can buy.” 


This one article will not undo the 
damage that has been done to the 
image of the coin collector. It is 
up to you, you as an individual, 
you as a coin collector, you as a 
member of a club, you as a member 
of an association, to correct this 
impression. 


How? 


Take the initiative, present to 
the general public your opinions on 
what the hobby is and your best 
ally is the forthcoming National 
Coin Week. That one time a year 


2a 


when we all put our best foot for- 
ward for the public to see. 


Plan now, as an individual, as a 
club member, to participate in this 
nationwide program. The best de- 
fense of your hobby is a good 
offense. 


The basic message in this editori- 
al first appeared as an editorial on 
the editorial page of the Chicago 
Tribune. Entitled, “In Praise of 
Hobbies,” it appeared in the Decem- 
ber 30, 1963, issue of that newspa- 
per. 


That message and the remainder 
of this editorial was the subject of 
the editorial presented in the Janu- 
ary 20, 1964 issue of Numismatic 
News. 


As with the last editorial message 
carried in the pages of the Club 
Report, Organized Numismatics, 
we urge that this one also be read 
before the membership at the next 
club meeting. 


The present editorial is certainly 
every bit as significant, perhaps its 
message is even greater. 


Should the hobby be held up in 
permanent disgrace by the general 
public, because of the adverse pub- 
licity given it by certain prominent 
national publications, without any 
attempt at a defense being made on 
the part of the collecting commun- 
ity, the general public will think the 
charges to be well founded, true, 
and most important, typical. 


While it is often difficult for the 
voice of an individual to be heard 
and respected in situations such as 
these, this is not the case where 
individuals are working together in 
a concerted effort. 


Just such a concerted effort can 
be made by any coin club, in any 
community. Local news media and 
organizations are always searching 
for stories they can bring their read- 
ers, listeners, or viewers, and mem- 
bers. But, do not wait for them to 
come to you, go to them, with a 
tentative program prepared in ad- 
vance. 


Second Printing Of Exhibit 
Package Now Being Utilized 


The advent of the spring conven- 
tion schedule has brought with it 
a tremendous increase in the de- 
mand for our “Exhibit Package.” 
In fact this demand has grown to 
such an extent that it became nec- 
essary to order another printing of 
the package. 

Recently placed into distribution, 
this second printing continues to be 
drawn upon as heavily as the first. 


Although no major revisions of 
the general presentation of the “‘Ex- 
hibit Package” have been made in 
this new printing, a number of 
minor changes have been incorpo- 
rated. These improvements come 
in two areas, some making the 
package and its component parts 
more attractive and_ presentable, 
and others making it more useful. 


The one change which we feel to 
be of the most importance is the 
addition of a clear and concise ex- 
planation of the point system used 
for judging of the exhibits on the 
reverse side of exhibit score cards, 
for the convenience of the judges. 

These explanations, as condensed 
from the rules laid down by the 
Texas Numismatic Association, ful- 


Do Your Part 


Keep The Club 
Bulletin Coming 


To enable us to keep this Club 
Bulletin, and other club aids which 
are mailed from time to time, com- 
ing to the proper person, it is neces- 
sary that you cooperate by helping 
keep our club roster up-to-date. 


In most cases our mailings should 
go direct to the club secretary, but 
if we are not kept informed of the 


ly describe the scope of each of the 
five categories in which points are 
awarded. 

Another rather minor change is 
the alteration of exhibit classifica- 
tion Class 2, which is now listed as 
being for Canadian or Mexican 
coins. This simple provision will 
make this “Exhibit Package”’ fully 
adaptable anywhere in the United 
States. 

When used in the northern states, 
the Mexican part can be eliminated, 
and in the southwest, the Canadian 
portion can be dropped. Naturally 
the one which is dropped would go 
into Class 4, foreign coins from 
1500 A. D., while in other sections 
this class could become a combined 
Canadian-Mexican classification, or 
it could be dropped entirely. 

To enable us to present a more 
attractive “Exhibit Package,” sev- 
eral of the component parts which 
were formerly printed from type- 
written copy have been changed to 
typeset copy. Also, the case cards 
are now being printed in a soft red, 
instead of black as was the case. 


Yet another improvement has 
been incorporated in the use of a 


changes in this office they will go 
astray. When they go to the wrong 
person, it is quite easy for the 
material so sent to become lost. 

Maintained on the cards in our 
club file are the name of the club, 
and the name and official mailing 
address for the secretary. Main- 
tained along with these vital mail- 
ing facts is information on the 
meeting place, and the number of 
members in the club. 

Whenever there are changes in 
any of this information, we like to 
have the club secretary notify us 
by dropping a post-card to: Club 
News Editor, Numismatic News, 
Iola, Wisconsin, 54945. 


The Club Report is released periodically by Krause Publications, publishers of Numismatic 
News, Coins Magazine, and The Coin Dealer. Intended to aid in the successful organizing and 
promotion of local coin clubs, it is mailed free as published to the secretaries of all numis- 
matic organizations, and in turn should be made available to others in the official family of 
the club. It is recommended that all issues be retained on file for future reference, and for 
this purpose they are punched for easy insertion into a standard three-ring binder. Any 
correspondence relating to this publication should be addressed direct to the, Club Report, 


Krause Publications, lola, Wisconsin, 54945. 
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somewhat smaller mailer which is 
made of heavier material. This mail- 
er, which has a string-tied flap, 
should serve well as a container in 
which the component parts of the 
package can be retained after it is 
received by the exhibit chairman. 


Interested clubs may obtain this 
package free, for use in producing 
their shows, as it is being made 
available to any such club that re- 
quests it. Of immeasurable assist- 
ance to the exhibit chairman, if it 
is obtained well in advance, enough 
to enable its full use. The request 
should be made no later than when 
the show dates are decided upon. 


Clubs sponsoring conventions or 
shows who wish to use one of these 
“Exhibit Packages” in the promo- 
tion and production of their exhibi- 
tion may obtain the package free of 
charge. To do so, the exhibit chair- 
man should write to, Exhibit Pack- 
age, Numismatic News, lola, Wis- 
consin, 54946. 

A reminder should also be issued 
here that we appreciate receiving 
comments and criticisms on the 
overall usefulness of this package 
from those who have used it. It is 
our aim to keep this package in 
step with the times, and to do this 
we must receive suggestions for im- 
provement which can be_ taken 
under consideration for subsequent . 
printings of the package. 


Exhibit Package 
Error Caught 


Any clubs having received “Ex- 
hibit Packages”? which contain the 
red case cards should make note of 
a important error which slipped 

vy 

The exhibit score cards contained 
in these revised printings of the 
“Exhibit Package’ have an error 
in the point system listed. 

Opposite item number _ three, 
“Condition of Material,” a possible 
of 40 points are listed. This is in- 
correct, as the maximum of 10 
points should be awarded for this 
item. 

Before handing out these cards, 
the figure 40 should be crossed out, 
and a 10 substituted. The judges 
should also be given an explanation 
for this change. 

A number of the “Exhibit Pack- 
ages” were mailed out before this 
error was discovered. Those now 
being mailed have a note enclosed 
regarding this error. 


Simple Outline To Submit 
) Publicity On A Coin Show 


Since our November, 1963, issue, 
in which we provided “Some Help- 
ful Hints On Reporting Coin Club 
News To Newspapers,” we have 
continued to receive a number of 
requests for an outline of the infor- 
mation we desire when providing a 
publicity article for a coming show 
in our pages. 

While we feel the above mention- 
er article was self explanatory, and 
because we do not have any regu- 
lar form upon which such reports 
can be submitted, there follows a 
ten point outline of the information 
desired: 


1. Give the name of the event. 


2. State the date or dates, in- 
cluding the hours. 


3. List the site of the event, in- 
cluding the building, street address, 
city, and state. 


4. Name the sponsoring organiza- 
tion. 


5. Provide a listing of the names 
and addresses of show officials or 
committee chairmen. 


6. Describe in detail such fea- 
tures as the auction, bourse, exhi- 
bits, and awards or prizes, includ- 
ing door prizes, to be given out. 


7. Supply all details needed to 
be known by dealers or exhibitors 


“The Coin Collectors Capital’ 
Foundation Laid By Chet In 1952 


It was on October 13, 1952, that 
the first issue of Numismatic News 
was produced. From the beginning 
the publisher has been Chester L. 
Krause. 


For those who have not met him 
personally at some time or other 
during his more than ten years of 


Numismatic News 
INTRODUCTORY ISSUE 


A Short Bograpiey 
of Your Publest 





wandering to the numismatic high- 
points of the United States and 
Canada, it seems that this is a 
good time to have you meet him 
through the columns of this publi- 
cation, providing at the same time 
an insight into the reasoning be- 
hind the policies which are followed 
by the publications he heads. 


Chet, as he likes to be called, 
was not yet 30 when he give birth 
to Numismatic News on a table 
conveniently located in the bedroom 
of his home. 


First becoming interested in coin 
collecting during childhood, Chet 
became a really serious collector 
after leaving the service of Uncle 
Sam after World War II. He set 
upon the idea of Numismatic News 
as a media through which all col- 
lectors would have an opportunity 
to trade and correspond with one 
another, with 20 words of free class- 
ified ads per month being provided 
with a subscription. 


In introducing the first issue, 
Chet stated some of the important 
ideals which have guided him in the 
production of his publications to 
this day, “Far away from coin clubs 
... live thousands of collectors... 
This collector has been neglected 
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regarding bourse fees and rules, and 
exhibit classifications, rules, and 
awards. 


8. State what the admission or 
registration fees, rstrictions, or pro- 
visions are. 


9. Include details of any provi- 
sions regarding the availability of 
security, food, lodging, and parking 
or transportation facilities. 


10. Outline any special events 
which are planned as an added at- 
traction, especially events in which 
wives can participate, and unusual 
or special exhibits available, or add- 
ed scenic or industrial attractions 
in the area. 


More detailed information re- 
garding each of the above points 
may be obtained by referring to the 
November, 1963, article spoken of 
above. 


Once a release containing the in- 
formation outlined in the above ten 
points is prepared, it should be 
mailed direct to the Club News 
Editor, Numismatic News, Iola, 
Wisconsin, 54945. 





... It is hoped that the Numismatic 
News will introduce this fellow... 
to the fellow who has more first 


” 


hand information... 


He continues, “The hand which 
is writing this belongs to a man who 
is from an isolated community. He 
is only a collector and has long felt 
the need of a paper such as this. 
His interests are your interests. 
He is not a printer or a coin dealer. 
In fact I am only a carpenter.” 


Needless to say, the past eleven 
and a half years has seen many 
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Chet 
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changes take place in both the coin 
collecting hobby and Numismatic 
News. Certainly the vast majority 
of collectors are no longer unin- 
formed and neglected. 


Numismatic News has long since 
outgrown that original one page for- 
mat, now publishing over 100 pages 
on an every other week basis. Many 
changes have been made in editorial 
policy, and subscribers no longer 
receive free classified ads with their 
subscriptions, though they did until 
some six years ago when the sub- 
scription rolls passed the 10,000 
mark. 


However, several important basic 
facts have not been changed in 
the intervening years. Numismatic 
News is still published in Iola, the 
community once termed as “‘isolat- 
ed.” Chet and his staff members 
are still “only” collectors, whose 
‘interests are your interests,’ and 
they are not “printers or coin deal- 
ers.” 


Still, Chet is no longer a carpen- 
ter. Rather, along with his full 
time staff, he is attempting to ful- 
fill the various publication needs of 
the coin collecting hobby. 


Through the years, Numismatic 
News outgrew the bedroom in 


Free Samples 
Available To 
Club Members 


Any club members who are not 
subscribers to either Numismatic 
News or Coins Magazine, or both, 
are invited to send requests for free 
samples. Requests for samples are 
filled as soon as possible after they 
are received. 


Those who desire to receive a free 
sample copy of either or both publi- 
cations should send their request 
to the Circulation Department, in 
care of the publication desired, 
Iola, Wisconsin, 54945. 


As a convenience for those who 
are not presently subscribing to 
either publication, who would de- 
sire to receive a sample copy of 
each, need send the request to only 
one publication, indicating on the 
request that both are desired. 


Reminder - News Available For 
Free Distribution At All Shows 


For the past two months Krause 
Publications have been mailing a 
form letter and card to the chair- 
man of all shows listed in the Con- 
vention Calendar of Numismatic 
News. 


The purpose of this letter has 


which it was born, and a couple 
other locations, eventually moving 
in mid-1960 into the only building 
in the United States built exclusive- 
ly for the publishing of a numismat- 
ic periodical. 


Since then, other publications 
have joined the family, Coins Mag- 
azine in October of 1961, The Coin 
Dealer in August of 1963, and the 
Club Report a few months later. 
Canada Coin News was also born 
in Iola, in June of 1963, later being 
transferred to Toronto, Canada, 
with Chet retaining an advisory in- 
terest in it. 


When all of these changes and 
additions have taken place, Chet 
has continued to build upon the 
solid foundation he laid back in the 
fall of 1952. 


ATTENTION 


We have punched this Club 
Report so that it can be easily 
inserted in a standard three- 
ring binder. This has been 
done so that the club secretary 
can easily keep the issues on 
file for future reference. New 
subjects pertaining to the im- 
provement of club activities 
will be treated in each issue, 
with no immediate rehashing 
of old subjects. So in order to 
keep these ideas at hand for 
use in the future, it will be 
necessary for the club secre- 
tary to retain all issues. 





been to enable all of these shows, 
which desire to do so, to have avail- 
able for free distribution at their 
shows sample copies of Numismatic 
News. 


You must bear in mind the fact 
that we will not ship any sample 
copies of Numismatic News unless 
the card we send is returned prop- 
erly filled out, though. 


The information requested on the 
card is simple, as we only ask for the 
dates of your show, the number of 
sample copies requested, the num- 
ber of dealers expected, and the 
address or building to which the 
papers are to be shipped. 


The only other thing we request 
is that these cards be completed 
and returned to us as soon as pos- 
sible. It takes a_ considerable 
amount of time to process these re- 
quests, and ample time must be 
allowed for transit once the pack- 
ages are out of our hands. 


A minimum of four weeks must 
be allowed between the date of 
your show and the date on which 
the request for sample copies reach- 
es The Coin Collectors’ Capital, and 
to assure absolute delivery it is 
better to allow in the neighborhood 
of six weeks. 


No restrictions are placed on a 
reasonable request for sample cop- 
ies of Numismatic News, be they 
requested for distribution at a con- 
vention or show, or at a regular 
club meeting, except that they be 
distributed free of charge to every- 
one in attendance. 

If for some reason the form let- 
ter and card is not received for 
your impending show, sample cop- 
ies can still be requested by simply 
dropping a request which contains 
the required information to: Mr. 
Harry D. Becker, Circulation De- 
partment, Numismatic News, Iola, 
Wisconsin, 54945. 


Should your club not be listed in 
the Numismatic News Convention 
Calendar, let us know the name of 
the show, the dates, the site, the 
sponsoring club, and the name and 
address of the chairman. Then we 
can provide both the samples and 
a listing of your show, so that all 
of our readers in the area will know 
about it, thus increasing your at- 
tendance. 
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Some Helpful Hints On 


Producing A Worthy Club News - Letter 


Club news-letters, bulletins, reports, or 
whatever they happen to be called, come 
in a wide variety of types of presenta- 
tions. In fact, there are almost as many 
types as there are clubs producing them. 


Many are elaborate printed publica- 
tions, complete with photographs and 
feature articles. At the other end of 
the scale are single sheet duplicated or 
mimeographed fly letters, representing 
by far the majority, which do little more 
than advise of the date, place, and pro- 
gram of the next meeting. 


Some are issued irregularly, some on 
a regular schedule, quarterly, monthly, 
before each meeting, and such. 





Perhaps none of the existing club pub- 
lications can be used as the ideal exam- 
ple, as the requirements of each club 
vary. However, somewhere there must 
be guide lines for what would be the 
most ideal presentation for the vast ma- 
jority of local clubs, and it is to the 
establishing of these guide lines that this 
feature of the Club Report is devoted. 


NEEDED BY MORE CLUBS 


Unfortunately, the vast majority of 
local clubs do not produce a news-letter 
of any type. As it is in the realm of the 
numismatic organizational structure that 
the Club Report devotes its prime atten- 





tion, we shall discuss the purposes, con- 
struction, and advantages behind the 
idea of such a presentation. 


Clubs are always looking for ways in 
which their activities will be given more 
publicity. The mere existence of a club 
news-letter, if properly presented and 
provided to the various national publi- 
cations, will accomplish this aim to a 
great degree, even though they will cer- 
tainly not suffice completely for the 
written reports of the club secretary. 


However, they certainly will help in 
obtaining that additional bit of publicity 
which is always so desired and welcome, 
especially when a convention or show is 
coming up. 


NEED NOT BE ELABORATE 


While, as pointed out earlier, a num- 
ber of the club publications are of the 
printed type of presentation, no club 
need feel it should start at such a point. 
Most such presentations find their origin 
in the large, 200 members or more, and 
long established clubs. 


Very few of these presentations started 
out as such a presentable item, rather 
they started out as duplicated or mimeo- 
graphed single page affairs. Just as a 
club must take its time growing, so must 
a club publication. 


Probably the most widely used format 
is a legal size sheet of paper, mimeo- 
graphed on one or both sides. This is 
where the vast majority of club news- 
letters start, with expansion made to 
multiple pages, eventually culminating 
in a booklet size presentation. 


CONVENIENT REMINDER 


Most club news-letters are prepared 
for distribution to the club members up 
to a week prior to the next meeting. As 
such, they must be distributed by mail, 
thus they are not cheap to produce. 


By reaching club members at this time, 
though, they serve as a wonderful re- 
minder of the date, time, and place of 
the next meeting. Thus, they virtually 
assure a larger attendance at the meet- 
ings. 

If the meeting reminder aspect of the 
news-letter is not to be utilized, naturally 
it need not be distributed through the 
mail. Thus, a saving can be realized by 
distributing it at the regular meeting of 
the club. 

Still, the greatest utility of the news- 
letter can be yet achieved by distributing 
it to club members as they enter the 
meeting room. 


PRESENT THE PROGRAM 


The business of local clubs is generally 
transacted in its entirety, or nearly so, 
at the regular membership meeting, 
rather than in committee meetings, as is 
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the case with larger organizations. Thus, 
it is natural that a club news-letter does 
not report much to the membership in 
this realm. 

With all business being taken up at 
the general meeting, the meetings often 
drag on longer than they should, a fact 
which often discourages members from 
attending meetings regularly. Often this 
can be remedied by presenting, in the 
club news-letter, an outline program of 
the business to be discussed. 

More often than not this dragging out 
is caused by petty bickering, or inquiries 
by members concerning points which are 
out of order. In most cases these situa- 
tions will not arise if all members have 
in front of them an outline of the points 
which are to be brought up in the course 
of the evening. 


INFORM ABSENTEES 


While, as we said earlier, there is little 
need for a club news-letter to be used 
as a media through which members can 
be informed of official business transact- 
ed outside the general meeting, at least 
in the smaller clubs, it can be utilized 
in this area in one important aspect. 

To intelligently discuss the business 
to be transacted at any meeting, it is 
generally advantageous to know what has 
been transacted at the previous meeting. 
Here a news-letter can very well serve 
to inform any member who was absent 
from a previous meeting of the business 
transacted there. 

Such a presentation need not be long, 
in fact it should be as brief as possible. 
It should merely consist of a brief out- 
line of the principal points discussed and 
decided. The availability of such an out- 
line serves not only those who were 
absent from the previous meeting, but 
also those who did attend, as they will 
have at hand a ready refresher. 

Other official uses of a news-letter in- 
clude the listing of new collectors whose 
applications were accepted or tendered 
at the previous meeting, and in many 
cases listed along with their names are 
their collecting specialties. 


AUCTION LISTINGS 


A feature of most club meetings, one 
which is ever increasing in popularity, 
is a short auction of the duplicates of 
members. All clubs naturally have a 
different set of rules by which such 
material is submitted and sold. 

One factor which often contributes to 
these auctions becoming very boring and 
drawn out is the fact that the material 
is submitted to the auction committee at 
meeting time. This means the consump- 
tion of much time just listing the lots 
in preparation for auction, and generally 
considerable additional time is consumed 
during the auction itself, when the auc- 
tioneer has to repeat the descriptions of 
the lots several times to the satisfaction 
of those in attendance. 

Most of this time loss can generally 
be avoided by having the lots submitted 
to the auction committee in advance, so 
that they can be listed in the news-letter, 
with complete descriptions included. Such 
a policy avoids the necessity of calling 
out any more than the lot number dur- 


ing the action, as each member can fol- 
low the auction through his news-letter 
catalog. 

An ever growing number of clubs are 
putting their news-letters to this use, 
with this becoming the major object of 
its publication. In fact many have been 
born with this specific purpose in mind. 


INTERESTING ITEMS 


The pages of club news-letters are 
also used as a media through which short 
interesting news items on the activity of 
members may be transmitted to the gen- 
eral membership. Such items include 
personals relating to their activities, es- 
pecially anything they have been in- 
volved in in the numismatic line, such 
as display awards at shows or conven- 
tions. 

Yet another use to which the club 
news-letter can be put, is informing 
members of the activities of other clubs 
in the general area. Here, an unending 
amount of goodwill can be achieved by 
a club, through its helping a neighboring 
club to success which in its activities, 
by the lending of a helping hand which 
will have an end result of achieving a 
greater attendance. 

Numerous other short items of inter- 
est are adaptable to any news-letter, in- 
cluding short notes on current national 
situations and events which have an in- 
fluence on the hobby of coin collecting. 
As many collectors do not subscribe to, 
or otherwise have at their disposal, any 
of the national publications, they appre- 
ciate having the facts of such matters 
set down on paper for them. 


FEATURE POSSIBILITIES 


A number of club news-letters or pub- 
lications carry short feature articles on 
specific subjects. However, this is not 
an important aspect of a club publica- 
tion, and as a result few of those pro- 
duced on the local level carry such fea- 
tures. 

Features are generally restricted more 
to the publications produced by the state 
or regional organizations, which more 
often than not are of a quarterly, rather 
than monthly frequency. This does not 
mean that a monthly news-letter or 
other publication of a local club should 
not be considered for such presentations, 
as several do use them to good advan- 
tage. 

Though in many cases such features 
are picked-up from back issues of other 
publications, most probably come from 
the pens of local members. In this con- 
text the club publication fills a very 
real need. 

Most collectors are reluctant to write 
on the topic of coins. This is unfortunate 
as even in this day when a multitude 
of books are available in the field, there 
remains a great need for more research- 
ers and writers. The media of a local 
club publication serves as a superb provy- 
ing and polishing ground to encourage 
these would be authors. Thus, the club 
publication can serve the useful purpose 
of a trial balloon for what could some- 
day become a standard reference work 
in the field. 


FINANCING 


As clubs and their news-letters grow 


in size and stature their desires and 
presentations change. Slowly the news- 
letter takes the form of a more polished 
publication. 


At some time during this period of @ 


growth, those publications produced by 
the larger clubs, which are quite logically 
located in larger communities, also de- 
velop into an advertising media for 
dealers of both the professional and 
vest-pocket type. 

Naturally, to make such dealings feas- 
ible the collector interest in a specific 
community must grow to quite substan- 
tial proportions. When such a level is 
achieved it becomes possible to sell 
advertising space in the club publication, 
to help offset its cost and present a 
larger package. 

When a club does reach the level of 
a large membership, it should be kept 
in mind that advertising need not be of 
a strictly numismatic nature, as it is 
often possible to obtain small advertise- 
ments of various businesses in the busi- 
ness community. Many such businesses 
will purchase such advertising as a means 
of supporting a community activity. 

However, until this can be done, and 
in the case of a great number of clubs 
such an end can never be achieved, the 
entire cost of the publication must be 
carried by the treasury. This, perhaps 
more than any other single item, dictates 
that a club news-letter remain both short 
and simple. 


PRODUCTION 


Another problem involved in the pro- 
duction of a club news-letter is the time 
it takes to write the copy and present it 
in published form. Generally the initial 
responsibility for producing its falls in 
the hands of the ever busy secretary. 

When a news-letter is a simple one 
page affair, this is not much of a prob- 
lem. As it grows, though, it becomes 
necessary to take it out of the hands of 
the secretary. 

Usually the second step is the estab- 
lishment of the office of editor. As the 
publication continues to grow, an edi- 
torial committee is generally established 
to help the editor compose and produce 
it. 

However, there should always be an 
active interest on the part of the entire 
membership, especially the official fam- 
ily, in contributing items to the person 
responsible for the actual production of 
a news-letter. Such a_ publication is 
produced in the interest of all members, 
and as a result all members should be 
vitally interested in its production. 


EXTRA PUBLICITY 


While a club news-letter certainly finds 
its greatest usefulness at the local club 
level, its use is certainly in no way re- 
stricted to this point. 

The ultimate usefulness of such a 
news-letter can not be achieved unless 
copies of it reach the various numismatic 
publications, where the editors of these 
national publications can utilize them to 
provide the clubs with national publicity. 

For the news-letters to be put to this 
use, it is necessary that they be sent to 
the publications immediately by first 
class mail, so that the news contained 
in them can be used while it is still 
news, not after it becomes history. 
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